Draft CSM guidelines for media work

During the CFS Plenary Sessions and at other times, many Civil Society Organisations (CSOs) will work with the media to give the issues visibility. The Civil Society Mechanism (CSM) itself is a facilitating structure that supports   CSOs working on these issues, to articulate their voices towards the CFS.  The CSM as such does not take positions and does not represent CSOs. 

The CSM is expected to enable, in a more effective way, the voices of those affected by hunger and malnutrition in the CFS. The organizations that represent those affected (peasants, fisher folk, agricultural workers, indigenous peoples,….) should play a central role. NGOs are expected to play a supportive role in this.

What does this mean concretely for the media work?

The CSM will not publish press releases with positions or give interviews on issues discussed in the CFS. The CSM can :

· Help to ensure that CSO media messages are developed and implemented in accordance with the organising principles and ways of working agreed between CSOs during the establishment of the CSM - see the endorsed CSM document here: http://cso4cfs.files.wordpress.com/2010/10/csm-en.pdf. 

· Inform the media about the activities that take place

· Facilitate the access to the media (including organising press conferences) of representatives of organizations participating, especially those actors that mostly need it (organizations of those directly affected, social movements)

· Encourage collaboration, coordination and coherence among those organizations and networks that do media work themselves during the CFS

· Facilitate CSM media working groups, within which CSOs, particularly the organisations of the people most affected, can work together on different issues, to share and develop common media messages and strategies 

The CSM encourages CSOs that do media in relation to  the CFS them to: 

· Share their proposed media messages and strategies with other CSOs 

· Work together with other CSOs “in the spirit of the CSM”,  to develop common media messages and strategies, in line with common policy messages facilitated through the CSM 

· Support the messages that have a broad consensus among Civil Society Organizations and avoiding messages that undermine this consensus. 

The CSM encourages NGOs in particular to be supportive in making the actions and voices of organizations of those directly affected visible in the media. This is because the media capacity of these organizations is limited compared to those of many NGOs. NGOs can do this by:  

· providing resources to facilitate the development of common media messages and strategies

· enabling people from peoples organisations and social movements to have their voices heard in the media and to speak in their own names 

· advising on the formulation of media messages and strategies in order to maximise the likelihood of them being taken up by the media 

· facilitating access to journalists and the media 

The CSM is expected to be a space of solidarity among CSOs and should avoid to be the space through which those with the highest media capacity can make themselves the most visible.

